
 

Services &
 Pricing guide 

November 2022



Why hire a branding designer? Page 3

About me Page 4

The Packages Page 6

The Process Page 8

Recent projects Page 10

Our clients Page 16

FAQ's Page 18

Terms and Conditions Page 19

2 3

1. It gives you a competitive edge
I know; every graphic designer says this, but there’s 

standing out and there’s STANDING OUT! A branding 

designer will research what is already out there in your 

industry, e.g. the general trend of colours, styles, fonts 

etc that your competitors are using and then aim to 

create something slightly different. In doing so we can 

create a brand image for your business that makes you 

stand out like a giraffe in a herd of sheep!

2. It simplifies how you present your 
business
Today, if you want a successful business, you need 

to be visible on social media. Whether it’s tweets, 

Pinterest boards, Instagram story, LinkedIn polls or 

TikTok video, you’ll be presenting your company 

multiple times in multiple places. And with huge 

numbers of templates out there for creating slick 

posts, it’s tempting to use ones that look cool, but 

do they reflect your brand? Having a strong brand 

identity takes away the decision-making on how to 

present your business online.  Wherever you post, stick to 

your brand colours, fonts and imagery  style and you’ll be 

always on-brand.

3. It helps understanding your ideal  
client better
Branding isn’t just about a logo on a business card, a 

couple of fonts and a handful of colours; a good brand 

identity is about who you’re selling to and how the look 

and feel of your business will attract that client. Don't be 

deceived into thinking it’s what you like; you're not buying 

from yourself, are you? 

Your Brand Identity should reflect you, of 
course, but not be about you.  
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Are you ready to build 
your brand into something 
incredible?
At Tanja Jones Designs, I offer premium 

services to clients from all backgrounds 

and all industries. 

   

I work alongside clients to deliver results 

that transform their visions into reality.  

I know that all businesses are different, and 

my consultation process ensures that you 

get exactly what you need and what you’re 

looking for.

Core values
Passionate   

I love developing brands into something 

amazing and always strive for perfection 

with everything I create. 

Respectful

I endeavour to find out everything about 

your business, your vision, but most of all, 

your customers. My designs will take all 

these aspects into consideration to ensure 

I fulfill your creative vision exactly how you 

want it to be.

Committed

I understand that you are making an 

investment into your business and I will 

commit to deliver your premium brand and 

honour that investment.

Quality

All of my designs will reflect the quality 

of your business, services and products.  

I only deliver the best quality results for  

my clients.

Considered

Every business is different; that's why I get 

to know everything I can about you and 

your business before I start creating your 

brand. I really want to make sure I take all 

aspects of your business into consideration.

Creative

Creativity is going beyond the usual - 

stepping outside of the box. I want to 

explore ideas, be innovative and be original.
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I  moved to London from Germany in the 

summer of 2000 and started my career at in-

house design studios in the Financial Services 

industry (M&G Investments & GAM Global Asset 

Management) before moving to the agency side.

I worked within the creative industry in London 

for 20+ years was lucky to have worked at 

some of London's top branding and design 

agencies with blue-chip clients such as Sky 

Atlantic, BBC Entertainment, Barclaycard, 

Lloyds, EE, Nestlé, Heineken, Airbus,  

The British Library and Renault, to name a few. 

I work across  all industries, with companies big 

and small to bring their brands to life and create 

designs and concepts that show them off to the 

highest possible standard.

About me I am here to make the process of creating 
your brand identity a breeze.

Are you ready for the 
investment to turn your 
branding into something 

incredible?



ESSENTIAL VISUAL IDENTITY BRAND PACKAGE Investment £1000

ULTIMATE VISUAL IDENTITY BRAND & COLLATERAL PACKAGE Investment £1500

PRINT DESIGN 

Stationery (business card, letterhead, 

comp slip)

Postcards

Packaging design (boxes, tissue paper, 

stickers)

Brochure design

Banners and signage

Tags and labels

Bags

Thank You cards

Posters

Flyers

DIGITAL DESIGN 

Newsletter 

Email design

Social media banners

Instagram templates

Email signatures

Zoom background images

Presentations
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This package is perfect for creative business owners who want to invest in a professionally designed, one-of-a-kind identity.  

What's included:

• Brand discovery call to discuss your brand positioning and strategy*

• Logo design (includes two concepts and two rounds of amends on chosen concept)

• Font recommendations (picked from Google Fonts)

• Bespoke brand colour palette

• Social icon

• Brand guidelines (Why do you need guidelines? Brand guidelines are an important toolkit for you, your staff and any third 

parties e.g. webdesigners to ensure your brand assets will be used consistently and correctly.) 

•  All files supplied via Google Drive for easy download. All brand assets will be supplied in the print and digital colour 

variations and formats.

*(Please note, creating your brand strategy is not included in this package, this is purely a design package). 

Perfect for businesses who want to be thoughtful and intentional in their design choices. This is your full brand 

identity PLUS branded collateral for print and digital marketing communications. 

What's included: 

• Brand discovery call to discuss your brand positioning and strategy*

• Logo design (includes two concepts and two rounds of amends on chosen concept)

• Font recommendations (picked from Google Fonts)

• Bespoke brand colour palette

• Social icon

• Facebook and LinkedIn header graphics

• Print collateral: Stationery (business card, letterhead, comp slip)

• Digital collateral: Email signature, Zoom background

• Brand guidelines (Why do you need guidelines? Brand guidelines are an important toolkit for you, your staff and any third 

parties e.g. webdesigners to ensure your brand assets will be used consistently and correctly.) 

•  All files supplied via Google Drive for easy download. All brand assets will be supplied in the print and digital colour 

variations and formats.

*(Please note, creating your brand strategy is not included in this package, this is purely a design package).

Essential Visual Identity Brand Package 

Ultimate Visual Identity Brand & Collateral Package

London-quality branding and graphic  
design services that you can trust

BRANDING PACKAGES

Please contact us to discuss your requirements and to receive a bespoke quote. 

OTHER GRAPHIC DESIGN SERVICES

The Packages

 

I provide a range of services to give you the fresh look and feel that you want from your business’ 
branding.  All of our packages can be tailored to suit your needs and we will have an initial consultation 
meeting to find out exactly what you need to achieve the best solution!



Discovery call and cost propsal
After a discovery call where we discuss your requirements, I will put 

together a quote for the project. Once you approve the quote, we 

will agree on a start date. At that point you will be asked to pay a 30% 

holding deposit.

BUSINESS DAYS 1 2 3 4 5 6 7 8 9 10

Research and Concepts

(7-10 days)

Revisions (1-3 days per 

round of revisions)

Finalising all brand assets 

and design files (2-3 days)

Design and Concept
I will start with some research and, based on my findings, will create two 

design concepts for you, which I will send to you in a pdf presentation. 

This presentation will show you the brand elements and also some 

designs in situ to help you visualise the brand identity in its full capacity.

Revisions and Approval
After the first concept presentation, I will ask you to pick one of the 

concepts to either finalise the design or, if necessary, make up to 

two rounds of further amends to get the concepts to where you feel 

happy with. Please note, any more than two rounds of revisions will be 

charged extra at £40 per hour.

Project Implementation
After approval and sign off, I will create all the brand assets from  

your package. You will receive a download link to a Google Drive with 

all the relevant files and formats, ready to use for print and online 

purposes. Your final bill will be due at that point to release your  

design assets.  
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The process

1

Every project is different and therefore timelines depend on the amount of feedback and revisions 

but also response time in between these stages. Generally, you should allow approx. 6-8 weeks for 

a branding project from concept to implementation. 

The timeline below is based on our Essential Package. 

Please allow approx. 7-10 business days for research and producing two concepts. 

After I received your feedback on the concepts, I anticipate 1-3 business days per round of amends 

depending on the amount of feedback. After approval, I will create all brand assets and design files 

to be uploaded to the Google Drive, this should take another 2-3 business days. 

If you are adding full brand guidelines, please allow an additional 5 business days.  

 

This timeline is based on actual workings days, i.e. please allow extra time in between these stages 

as the response time depends on my current workload.

2

3

4

Project Timeline



Logo design

Brand Guidelines Digital Design assets
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GUIDELINES
BRAND

Our Logo versions

Primary logo
use this as your primary,  

full colour logo

Secondary logos
use these as an alternative 
colour version for coloured 

backgrounds

Logo versions 05

Colour

Our brand 
colours
Colour provides a powerful 
means of identification for 
our brand. Through consistent 
application, our colour palette 
will become an essential tool  
in maintaining a distinctive and 
recognisable identity.
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BLUE YELLOW BLACK WHITE

RGB 
33 | 42 | 82

CMYK 
100 | 90 | 30 | 35

Hexadecimal 
#212a54

Pantone 
TBC

RGB 
253 | 195 | 2

CMYK 
0 | 25 | 100 | 0

Hexadecimal 
#fdc302

Pantone 
TBC

RGB 
0 | 0 | 0

CMYK 
0 | 0 | 0 | 100

Hexadecimal 
#000000

Pantone 
Black C

RGB 
255 | 255 | 255

CMYK 
0 | 0 | 0 | 0

Hexadecimal 
#ffffff

Pantone 
N/A

Fonts

Our brand 
fonts
Typography plays an important 
role in the way our brand 
communicates. Using our 
brand typeface is vital to 
ensure a considered and 
consistent approach in all our 
brand communications.
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ABC abc
Aa  Bb  Cc  Dd  Ee  Ff  Gg  Hh  Ii  Jj  Kk  
Ll  Mm  Nn  Oo  Pp  Qq  Rr  Ss  Tt  Uu  Vv  
Ww  Xx  Yy Zz

aa  bb  cc  dd  ee  ff  gg  hh  ii  jj  kk  
ll  mm  nn  oo  pp  qq  rr  ss  tt  uu  
vv  ww  xx  yy zz

Our primary typeface is Work Sans and should be used for all communications. 
Work Sans is a highly legible font and ideal for headlines and body copy. It is 
available in a variety of weights, from thin to extra bold, providing a full range of 
creative expression. Work Sans is a free font and can be downloaded here 

Brand in action 1113Zoom Background Brand in action

Email Signature

Summary

Envision Financial Planning is a new business 

in Cambridge. The brief was to create a brand 

identity that would establish trust and confidence 

and appeal to female and male clients looking 

to make smart investments and appreciate the 

expertise of a professional, chartered financial 

adviser.  

Results

• We created a new, modern logo that included 

an 'e' icon standing for the 'journey' for new 

investors and the long-term relationship they 

will build over the years with their financial 

adviser. It also creates a connection to 

e-business and the digital world 

• Blue was chosen for its characteristics to 

represent trust, professionalism and calmness. 

We added a pop of colour with a vibrant yellow 

to create a sense of warmth and reassurance 

• We also produced a set of collateral (printed 

stationery and digital assets) to create a  

cohesive brand identity from the start.

Project Name :
Envision Financial Planning

Project Date :
October, 2022
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Recent projects Case Study
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Logo design

Brand Guidelines
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Guidelines
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Colour

Our brand 
colours
Colour provides a powerful 
means of identification 
for our brand. Through 
consistent application,  
our colour palette will 
become an essential tool  
in maintaining a distinctive 
and recognisable identity.

07

PURPLE SILVER BLACK WHITE

RGB 
105 | 54 | 158

CMYK 
80 | 90 | 0 | 0

Hexadecimal 
#69369E

Pantone 
267C

RGB 
130 | 130 | 130

CMYK 
0 | 0 |0| 65

Hexadecimal 
#828282

Pantone 
Cool Gray 9C

RGB 
0 | 0 | 0

CMYK 
0 | 0 | 0 | 100

Hexadecimal 
#000000

Pantone 
Black C

RGB 
255 | 255 | 255

CMYK 
0 | 0 | 0 | 0

Hexadecimal 
#ffffff

Pantone 
N/A

Fonts

Our brand 
fonts
Typography plays an 
important role in the way our 
brand communicates. Using 
our brand typeface is vital 
to ensure a considered and 
consistent approach in all our 
brand communications.
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ABC abc
Aa  Bb  Cc  Dd  Ee  Ff  Gg  Hh  Ii  Jj  Kk  
Ll  Mm  Nn  Oo  Pp  Qq  Rr  Ss  Tt  Uu  Vv  
Ww  Xx  Yy Zz

aa  bb  cc  dd  ee  ff  gg  hh  ii  jj  kk  ll  
mm  nn  oo  pp  qq  rr  ss  tt  uu  vv  
ww  xx  yy zz

Our primary typeface is Montserrat and should be used for all 
communications. Montserrat is a highly legible font and ideal for headlines 
and body copy. It is available in a variety of weights, from thin to extra bold, 
providing a full range of creative expression. Montserrat is a free font and can 
be downloaded here 

Summary

Ghislayne is a Virtual Assistant working mainly 

with businesses within the Health&Wellbeing 

industry. She already had a logo but felt that her 

old branding wasn't connecting her with the type 

of client she wanted to reach. After a creative 

brief and brand discovery session, we decided to 

simplify her branding and give it a more premium 

look and feel. 

Results

• Purple was our starting point for the colour 

palette, as it is a great colour to create a more 

high-end look and feel (e.g, Asprey or Liberty) 

• We simplified her logo to create an elegant 

logotype with a star icon, which can also be 

used as a stand-alone brand asset or pattern. 

• The colour palette represents the spiritual, 

holistic and calm approach of the business with 

purple and silver being the primary colours. 

• We also produced some mini brand guidelines 

which  can be used for third parties such as 

webdesigners and printers to ensure full brand 

consistency. 
 

Project Name :
The Star PA

Project Date :
July, 2022

12 13

Recent projects Case Study



Summary

Tanya Filer is social media, mindset and 

performance coach. She uses her skills in 

organic and paid marketing, human connection, 

communication, creative story telling; alongside 

her NLP Master Coaching. Tanya needed a  new 

brand identity which would be both friendly and 

approachable but with a professional and clean 

look and feel.

Results

• The new brand identity combined the personal 

approach that Tanya provides with the 

hypnotherapy and mental performance. 

• I used the scribble of a brain as a brand graphic 

which is also used in the primary logo but can 

also be used as a stand-alone design feature. 

• The colour palette is soft and friendly; the blue 

tones give an impression of professionalism, 

trust and positivity while the pink and grey 

create a sense of calm and reassurance.

• I also provided a full set of brand guidelines.

Project Name :
Tanya Filer Coaching

Project Date :
May, 2021

Instagram story templates

Facebook header graphic

Social media icon

Brand Guidelines

Icons
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Sally Fisher - Marketing Consultant 

It was an absolute pleasure to work with 

Tanja who delivered a stunning new brand 

identity for a client. She went above and 

beyond, and nothing was too much trouble. 

One of the most professional and dedicated 

designers I've ever worked with. I'm looking 

forward to working with you again Tanja, 

which I know we shall do :-)

Xerxes Mehta - Founder and Owner, Tinzi's

Immediately we felt that Tanja demonstrated her 

personal touch in wanting to learn about us and 

our business, understand who we are and how 

our ethos might be represented in our brand.

Tanja took on board all the elements we 

suggested, but also provided us with a selection 

of her own interpretation of what our business 

stood for and how it communicates with our 

customers.

Through a lot of hard work generating her own 

design ideas; dissecting our feedback at each step 

of the way; making tweaks, amendments and 

some more significant changes, Tanja has created 

a brand that we love!

As part of her service, we were provided with a 

very comprehensive brand guidelines and toolset. 

This has helped us to move forward smoothly 

with other professional agencies in getting our 

business launch ready.

Our new logo, wordmark and favicon are 

absolutely perfect for our market, feel fresh and 

modern and represent exactly who we are.

We are eternally grateful to Tanja, would highly 

highly recommend her and are waiting eagerly  

to formally launch our brand.

Tammy Salmon - Financial Advisor 

As a female in financial services I wanted to 

stand out, in the right way. Tanja has achieved 

that balance perfectly whilst adhering to strict 

guidelines set by my network and was able to 

navigate the rules to provide something beautiful 

and business ready. 

Tanja is a very talented and creative person as 

well as truly kind and generous with her ideas  

and support.

Thank you, Tanja ...
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Our clients

Below is a short list of the type of clients I work with.  

I work with all types of businesses and industries; from accountants, financial advisers,  

business coaches, VA's and holistic therapists and charities.

Client reviews...



Terms & Conditions

Payment & Fees
A 30% deposit will be due on project start. The 

remainder is due at the end of the project when 

I hand over your brand and design assets. 

Cancellation & Refunds
The 30% deposit is non-refundable as it would 

mean I would have booked your project into the 

schedule and turned down other projects for that 

time slot. However, if you find that you have to 

cancel after the work has commenced, I will only 

charge for the amount of work that has  

been carried up to that point.  

 

Due to the nature of my work, I cannot issue any 

refunds on design work. My work examples and 

portfolio will hopefully help to give you an idea  

of the style of my designs and our initial  

iscovery call will also help to establish if we 

are a 'good fit' to work together. 

Revisions 
Any changes required over the estimated work, or 

required to be carried after the project has been 

finalised will be liable to a separate charge at  

£40 per hour. Prices quoted in the cost proposal 

include two sets of design revisions.  

Timeline & your 
commitment 
Please return feedback within a reasonable 

time as it allows me to schedule work and plan 

resources to avoid the project getting delayed. If 

branding projects cannot be completed within 90 

days, I will request partial payments to cover work 

that has been carried out up to that point. 

 

Ownership
Any designs or artwork produced by me on behalf 

of the customer, will remain the property of Tanja 

Jones Designs ltd until the full invoice amount has 

been paid.

If you are interested in registering your intellectual 

property to protect it from being copied or used 

illegally and/or without your permission, I can put 

you in touch with a law firm that can assist you 

with the registration process. 

File storage & access  
to files
Your files will be stored on a Google Drive for 

6 months after delivery. Please make sure you 

download all files to your own computer system 

asap to avoid any issues if internet services are 

down or if I am not available. Any requests for files 

after 6 months after delivery, will be charged  

at a one-off fee of £60 to resupply. 

Please check the full Terms and Conditions on our 

website here.

Why should I invest in bespoke 
branding?
Professional branding can be costly investment but it is an investment in your 

business none the less. Without a professional and effective brand identity you 

will struggle to connect with your ideal client. I will also share with you my 20+ 

years of experience of working in the creative industry in London. I can advise you 

on what works and what doesn't when you come to use your brand identity and 

I am passionate about good design. I want you to walk away feeling excited and 

motivated and in the full knowledge that you have everything you need to build a 

successful brand. 

Can you 'just' design a logo?
I am afraid, this is not a service I currently offer as in my experience a logo on 

its own will not position your business where it needs to be and it will be much 

harder to reach your target audience easily. There are a good reasons why a more 

comprehensive brand identity is a better investment in your future business, e.g.:

• It will save you time later on when you produce social media posts, blogs, set 

up your website or publish marketing collateral 

• It will make clients aware of your brand and business

• It will give you a competitive edge

• It will build trust and credibility with your clients

However, please don't be put off by this! All my packages can be tailored to your 

needs and I am be happy to find the right solution for you by discussing your 

requirements and produce a bespoke cost estimate for you. 

I also need a website or other creative  
services, can you do this too?
Yes, absolutely! You don’t have to go and find a web designer or printer to have 

your website built or business cards printed. I work with strategic partners from 

web designers, printers, copywriters and photographers to brand consultants 

and many more, to offer you an one-stop service!
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FAQ's

1

2

3

https://www.tanjajonesdesigns.com/terms-conditions


Contact Me

hello@tanjajonesdesigns.com

www.tanjajonesdesigns.com 

Social Media

instagram.com/tanjajonesdesigns

facebook.com/tanjajonesdesigns

mailto:hello%40tanjajonesdesigns.com%0D?subject=
http://www.tanjajonesdesigns.com 
https://www.instagram.com/tanjajonesdesigns/
https://www.facebook.com/tanjajonesdesigns

